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“We travel not to escape life,

but for life not to escape us.”
- ANONYMOUS
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ALABAMA TRAVELERS ARE PLANNING LONG TRIPS.

48% _ 5 or more days

TN

) I Overnight

i
L

How many days do you plan
to take off this summer?
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2-5 days ]8[]/ 0 Most Alabama travelers
Not sure 15% plan to take at least the
same number or more trips
None D 3 in 2016 compared to 2015.
46% ][]% 1-3 months
plan their
vacations
in 3 months
or less % 6 months +

What was your motivation for choosing the
destination of your most recent trip?
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A City in the U.S.

(Athnta Nashuille, NYC)
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Alabama travelers enjoy a variety of destinations across our region
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Santa Rosa

Panama City Orange Beach/
Gulf Shores

Top 5 types of accommodations
Alabama travelers plan to book for
vacations in the next 12 months:
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36%

Hotel or
Motel

38%

Rental Home
or Condo

“We will stay
with friend’s
and family.”

“Timeshare Resort”

Al

Cruise
Ship

“more likely todo a
day trip and come
home at night”

/z.fa/n. choove, Jhazee.

Top 5 resources used when searching
for destination ideas and planning:

Online Reviews

“Word of Mouth
— (t's the best”

“Our Bucket List”

“Places I've visited before”

Alabama Travelers

“Travel Agents”

“Trip Advisor”

“Online Research” *“Expedia”

“Destinations Website”

look for these activities

and incentives when booking a trip

DISCOUNTS OR
SPECIAL OFFERS
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36%
20%

CONCERT OR
MUSIC FESTIVAL

They like to

share their trip
experiences with
friends and family

Sometimes = 58%
Always = 36%

Never = 6%

SHARING THEIR EXPERIENCES

FAMILY-FRIENDLY
ATTRACTIONS

WOULD NOT
CHANGE

£

How

they share

their trip
experience

In person = 68%
Social media = 67%

Online review =15%
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Source: Online survey conducted by Alabama Media Group May, 2016. Based on responses from 2,789 qualified participants.
Contact us at advertise@al.com to learn more about how to reach this audience.



